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Abstract: Color selection and application in graphic design are crucial as colors provide impactful visual impressions that enhance the mean-

ing of the final graphic design works. Therefore, designers need to exercise careful control over color choices to achieve harmonious color 

combinations that convey essential graphic design messages effectively.
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Introduction
Color design not only offers visual enjoyment but also induces psychological changes and resonances. Therefore, in graphic design, the 

uniqueness of color must be considered to successfully accomplish color design tasks and present valuable graphic design works. This paper 

explores issues in color design in graphic design.

1. Principles of Color Design in Graphic Design
1.1 Following the Natural Law in Color Design

There are various colors in nature, so designers need to understand and follow the laws of nature to do a good job in color design work, 

including blue sky and white clouds, flowers and green leaves, rivers and mountains. They all have their own characteristics and unique 

colors. If natural scenery is not considered in color design and is randomly matched, the final effect presented will be very strange. In graphic 

design, depending on the content and theme of the design, the selection of colors also needs to change with the development of the seasons. 

For example, in summer, if the colors used in graphic design are bright warm tones, including red, orange, ginger, etc., it may give people 

a feeling of inner dryness, affecting the effect of graphic design. If the colors used in winter are cold tones such as blue, purple, and white, 

it will also give people a feeling of coldness. Therefore, color design in graphic design also needs to be appropriately selected according to 

seasonal changes. In summer, light colors can be chosen, while in winter, warm colors should be chosen as much as possible to make the final 

graphic design effect more suitable for human needs.

1.2 Following Cultural Development in Color Design
The color design in graphic design needs to follow the characteristics of local cultural development. In different historical periods 

and regions, the content and form of culture are different. Therefore, the designed works should cater to the preferences and needs of the 

audience in the region. For example, when the theme of graphic design is France, the color chosen should be purple, because France is the 

most romantic country in the world, and purple is a very romantic color. This color selection is more in line with and suitable for the theme 

of the design. When the graphic design theme is Spain, the color chosen is more likely to be red, because Spanish bullfighting is famous 

worldwide, and red is used the most in bullfighting. At the same time, red also represents the enthusiasm of the Spanish people. For exam-

ple, when designing cheese products from Inner Mongolia, green can be chosen as the theme color, because the vast grasslands in Inner 

Mongolia are its main feature. The grasslands are green, and green also symbolizes natural freshness. In short, color design in graphic de-

sign should make a scientific and reasonable selection of colors to reflect the local ethnic and cultural characteristics, and also conform to 

people’s aesthetics.

1.3 Focusing on Humanistic Spirit in Color Design
Color design in graphic design should pay attention to the embodiment of humanistic spirit, because the general purpose of graphic 

design is commercial, economic, and public welfare development. When designing, the application of color should fully consider which 

group of people it is suitable for, and consider when the final graphic design effect will be released. If it is to be released before or after the 

Spring Festival, the color chosen should be red as much as possible, because red is a festive color in the classical sense. Chinese people 
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generally believe that red represents joy, enthusiasm, and celebration. In addition, red as a warm color tone, appearing in the cold winter 

will give people a warm feeling and neutralize the bleak weather. At the same time, the colors used in different time periods are not com-

pletely the same in style. For example, in spring, when the weather gradually warms up, plants and plants awaken, and all things revive, it 

is appropriate to choose green that represents vitality. In addition, although the Loong Boat Festival has entered early summer, considering 

that the color of Zongzi is dark green, dark green can also be used as the background in graphic design to integrate the effect of graphic 

design and humanistic spirit.

2. Analysis of Color Design in Graphic Design
Effective color design is exceptionally crucial in the realm of graphic design, as the selection of colors is governed by a set of specific 

standards aimed at ensuring a harmonious and visually pleasing presentation. This process is fundamental to the success of any design project, 

as it can significantly influence the viewer’s perception and emotional response. Designers often achieve their color rendering goals by stra-

tegically choosing colors that are analogous, meaning they are next to each other on the color wheel, which creates a sense of unity and cohe-

sion. Alternatively, they may opt for complementary colors, which are opposite each other on the color wheel, to create contrast and draw 

attention to focal points within the design. Designers need a solid understanding of color basics to express their desired design concepts and 

forms effectively using diverse colors, enhancing the aesthetic appeal of graphic design works. In essence, effective color design is a delicate 

balance of science and art, where the designer’s expertise in color theory and application plays a pivotal role in crafting a design that is both 

functional and captivating. It is through this mastery that graphic design can truly engage and inspire its audience, leaving a lasting impression 

that extends beyond the visual.

2.1 Application of Primary Color Tones in Graphic Design
In graphic design work, designers need to initially set a main color tone for their designed works, which will determine the develop-

ment of the entire design work and the tone of the final presentation. Each designer has a different understanding of color, and their sub-

jective style of color expression varies. When carrying out product design, designers will subjectively define the product based on their 

understanding and preferences of color. This may lead to product design not meeting the original standards and requirements. In order to 

prevent deviations in the main color tone of graphic design works, designers often need to consider and grasp all aspects. For example, 

when designing advertisements for cake shops, it is important to consider that the cake shop gives a sweet, fresh, and warm impression. 

Therefore, in print advertising design, colors such as pink, light yellow, light orange, and white can be chosen as the main color tones to 

stimulate consumer appetite and promote consumption. If it is for the design of fast food restaurants, it is necessary to consider that some 

fast food restaurants have more customers, and later customers do not have a location, so it is necessary to shorten the dining time of cus-

tomers. In terms of design, red and orange, which are relatively warm colors, can be chosen to give people a feeling of appetite and also 

shorten the dining time of customers. The objective form of color design matching guides consumers’ consumption habits through color, 

and what is more needed is for designers to balance the overall use of color and the psychology of consumers, so that the value of color 

design in graphic design is higher.

2.2 Application of Contrast Colors in Graphic Design
The use of contrast colors is also very common in color systems, where the red, yellow, and blue primary colors cannot be formed 

through harmony, but other colors can appear through the mutual harmony between these three colors. The three primary colors are a very 

typical color contrast, and when these three colors are combined, the effect is very strong, giving a pleasant feeling and a clear visual experi-

ence. However, the visual contrast presented by other colors except for the three primary colors is relatively gentle, which means that the con-

trast effect of orange, green, and purple formed by the harmony of the red, yellow, and blue primary colors is relatively weak. Therefore, in 

the process of graphic design, the use of different color applications to express different content gives people a great sense of difference, and 

the flexible application of contrasting colors conveys the design concept, demonstrating a very obvious color expression, which is crucial for 

the generation of works. In the graphic design stage, designers use contrasting colors to present the distinctive characteristics of the product in 

a three-dimensional manner, making the visual experience of consumers clearer.

3. Conclusion
Everyone’s understanding of color is not entirely consistent, and excellent designers will use the uniqueness of color to express the char-

acteristics of products when completing graphic design. They will use the impact of color on vision to reflect diverse ideas, promote consump-

tion, and demonstrate the value and benefits of graphic design. Therefore, color design is crucial in graphic design, reflecting the aesthetic and 

pursuit of designers.
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