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Abstract: This article explores the role of global communication in shaping entrepreneurship in China, examining its influence on business
activities across various cultural and regional contexts. It highlights key insights from current literature, emphasizing the enhancement of edu-
cation and training through global platforms, and the essential roles of psychological and social capital in entrepreneurial success. Addition-
ally, it discusses the economic and environmental benefits of sustainability initiatives, particularly regional strategies like those in the Yangtze
River Economic Belt, which promote inclusive growth. However, challenges like financial constraints and educational disparities hinder full
entrepreneurial potential. The article advocates for further empirical research to address these challenges and improve policies for cross-
cultural entrepreneurship.
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1. Introduction

1.1 Background and Significance

In the age of globalization, entrepreneurship has become a crucial engine for economic development and innovation, especially evident
in China’s diverse and expanding international market role. Global communication has reshaped how entrepreneurial activities are initiated
and sustained across cultural and regional boundaries, presenting unique opportunities and challenges. This transformation is critical for poli-
cymakers, educators, and business leaders who aim to foster environments that enhance entrepreneurial success.
1.2 Objectives of the Article

This article investigates the impact of global communication on trans-regional and cross-cultural entrepreneurship in China. It seeks
to understand how global communication influences entrepreneurial endeavors across diverse landscapes, synthesizing existing literature to
examine the interplay between entrepreneurship, culture, and communication. The goal is to provide insights that could guide future entrepre-
neurial strategies and policies in diverse economic contexts.
1.3 Methodology

The methodology is based on a comprehensive literature review across disciplines such as business management, sociology, and regional
studies. This review integrates theoretical and empirical insights to outline the development of entrepreneurship under global communication
in China, highlighting the role of global communication in transforming entrepreneurial landscapes. This exploration aims to bridge current
knowledge with future research, potentially inspiring new strategies and policies for enhancing global entrepreneurial ecosystems.
2. theoretical Framework
2.1 Concepts of Entrepreneurship

Entrepreneurship is a complex construct analyzed through various academic lenses, focusing on distinctions such as informal versus
formal and necessity versus opportunity entrepreneurship as highlighted by Estrin et al. (2024). This differentiation helps in understanding the
diverse entrepreneurial landscape in China, where regional variations significantly influence entrepreneurship’s success and prevalence.
2.2 Cross-Cultural and Trans-regional Entrepreneurship

Cross-cultural and trans-regional entrepreneurship extends beyond national markets, involving the discovery and exploitation of oppor-
tunities across borders. Clark and Pidduck (2024) emphasize the importance of international entrepreneurship in navigating China’s diverse

regional and cultural landscapes. Further, research by Ivanova and Tornikoski (2024) explores the liminal decision spaces in entrepreneurship
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influenced by cross-regional and cultural factors, critical for understanding how entrepreneurs address challenges and seize opportunities in

such varied contexts.
3. Influence of Global Communication
3.1 The Role of Education and Training

Global communication has transformed entrepreneurship education, crucial for shaping entrepreneurial attitudes and enhancing capabili-
ties across various contexts. Research shows that this education boosts entrepreneurial intentions and psychological capital, including traits
like hope, self-efficacy, and resilience, vital for navigating the entrepreneurial landscape (Haddoud et al., 2024; Mambali et al., 2024).

3.2 Psychological and Social Capital

The expansion of global networks has significantly enriched the social and psychological capital of entrepreneurs, crucial for accessing
resources and support. These networks also expose entrepreneurs to diverse narratives and success stories, enhancing their adaptability and
understanding of global markets (Haddoud et al., 2024). Digital platforms play a critical role by providing access to international markets, es-

pecially for entrepreneurs in less developed regions (Joensuu Salo et al., 2024).
4. Entrepreneurship and Sustainability

4.1 Green and Social Entrepreneurship

The integration of sustainability into entrepreneurship education has become crucial as global communication raises awareness of envi-
ronmental and social issues. Research indicates a strong link between such education and the development of green entrepreneurial intentions,
suggesting that initiatives incorporating sustainability can significantly enhance the motivation of entrepreneurs to address ecological chal-
lenges (Mambali et al., 2024). Furthermore, studies reveal that the inclination to pursue socially oriented ventures varies with demographic
factors, underscoring the need for tailored sustainability education (Hoogendoorn et al., 2024).

4.2 Regional Integration and Inclusive Growth

Strategies like those in the Yangtze River Economic Belt demonstrate how regional integration can promote inclusive green growth,
especially in diverse urban settings. These efforts are crucial for crafting policies that leverage regional strengths to support sustainable en-
trepreneurship (Feng et al., 2024). Such strategies often succeed by fostering urban innovation, promoting widespread entrepreneurship, and
advancing digital financial inclusion, creating a robust ecosystem for sustainable entrepreneurship.

This section explores the vital role of sustainability in entrepreneurship, emphasizing the importance of education and regional strate-
gies in fostering sustainable ventures. As global emphasis on sustainable development grows, integrating environmental and social goals into
entrepreneurship becomes imperative. This approach not only addresses global challenges but also prepares entrepreneurs for leading sustain-
able business practices essential for the future. Moreover, adapting regional policies to these goals ensures that entrepreneurship thrives in
varied environments, enhancing both local and global outcomes. This discussion sets the stage for further research into how advancements in
communication and policy could enhance sustainability in entrepreneurship, inviting a deeper understanding of its transformative impact and

encouraging ongoing innovation to meet global economic demands.
5. Challenges and Opportunities

5.1 Barriers to Cross-cultural Entrepreneurship

Global communication and regional integration offer opportunities but also pose challenges, especially in cross-cultural entrepreneur-
ship. Financing constraints are significant barriers, particularly for entrepreneurs bridging diverse cultures. Family businesses, while sup-
portive, often struggle with limited access to capital, restricting their growth potential (Cui et al., 2024). Additionally, educational disparities
hinder the development of a skilled workforce capable of navigating multicultural markets, necessitating more inclusive urban policies (Zhou
etal., 2024).
5.2 Opportunities for Growth

Despite these obstacles, advancements in digital technology, especially in digital entrepreneurship education, provide significant growth
opportunities by overcoming regional disparities (Nguyen et al., 2024). Furthermore, the globalization of markets offers potential for entrepre-
neurs to expand internationally, leveraging global networks to bypass traditional cross-cultural barriers (Pidduck & Townsend, 2024).

This section addresses the challenges and opportunities in entrepreneurship shaped by global and regional dynamics. It outlines how dig-
ital technology and inclusive policies can mitigate challenges like financing constraints and educational gaps, enhancing the entrepreneurial
ecosystem. This analysis not only ties together current entrepreneurial dynamics but also sets the stage for future research into enhancing glo-

bal entrepreneurship through technology and policy advancements, encouraging a proactive approach to fostering a globally thriving entrepre-

-116 -



Forum on Research and Innovation Management

neurial landscape.

6. Conclusion

This article analyzed the impact of global communication on entrepreneurship across different regions and cultures within China, focus-
ing on the role of education, sustainability, and regional strategies in enhancing entrepreneurial success. Education and training, enhanced by
global platforms, are vital for building capabilities across diverse cultural backgrounds. Additionally, sustainability efforts, particularly strate-
gies like those in the Yangtze River Economic Belt, promote economic and environmental goals and inclusive growth.

However, challenges such as financial constraints and educational disparities hinder the full potential of entrepreneurship in cross-cul-
tural contexts. These issues underscore the complex environment entrepreneurs face and the need for a collaborative approach among policy-
makers, educators, and business leaders. By leveraging global communication, they can foster a more inclusive and innovative entrepreneurial
ecosystem. This conclusion connects past research with future possibilities, advocating for ongoing innovation and deeper investigation into

global entrepreneurship.
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